Audio Action
Amplifier




ACTION

PLANNING ACTION

SCAIQ identifies opportunities for
brands to drive even more action.




DRIVE ACTION




thrives at delivering action.

Actions include:

100.

of campaigns drove listeners to
performing an action.




BROADCAST AUDIO
DROVE

42

OF LISTENERS TO
PERFORMING ONE OR
MORE ACTIONS

All audio formats are equally adept

STREAMING AUDIO
DROVE

43,

OF LISTENERS TO
PERFORMING ONE OR
MORE ACTIONS
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PODCASTS
DROVE

2%

OF LISTENERS TO
PERFORMING ONE OR
MORE ACTIONS




prompts brand investigation online.
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LOOK UP THE Googdle
BRAND OR

PRODUCT

ONLINE.

(POST ANY AUDIO CA




Audio delivers consumer actions across all categories,
particularly players in

Low-involvement
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ALCOHOL

(7 case studies)

46%

FMCG

(11 case studies)

45%

RETAIL

(23 case studies)

High-involvement

Online Shopping
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m Source: SCAIQ Client Insights Studies | January 2020 — July 2022 | “ % “ is of total campaign listeners that performed an action as a result of campaign.
Ecommerce campaigns feature eBay, Luxe Walls, Hipages, HD browse, Shopback, HelloFresh, Menulog, Cars24, DoorDash, Uber Eats and more.

43%

FINANCE

(13 case studies)

33%

AUTOMOTIVE

(5 case studies)

(21 case studies)



HOW TO
GROW YOUR

CUSTOMER BASE
WITH AUDIO




Shift investments into audio and grow your campaign’s customer base

As much as than screens alone.
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Shift investments into audio and grow your campaign’s customer base

As much as than social media alone.
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Shift investments into audio and grow your campaign’s customer base

As much as than digital advertising alone.
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Move carts at the
speed of sound.

YOUR SCA REPRESENTATIVE WILL HELP YOU GET THERE.



SCAIQ Client Insights Database

Notes &
Citations
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