


Advertising campaigns that
include SCA touchpoints have
delivered an average uplift in
consideration of 23%)!

+23%

Consideration



Stagnant or
Shrinking Budgets

SCA can help you do more with less.

Improve your campaign reach and
influence by shifting a portion of your
media investment into audio (e.g.
20% of video into audio).

Outcomes Focused
Campaigns

With SCA and LISTNR, influence
results throughout the funnel, with
the measurement and reporting to

prove it.

Include premium formats and
increase your results by 5-10%.

A Fight for Attention
& Cut-through

Trusted brands, trusted voices.

By leveraging SCA's radio brands

and Australia's most trusted and

beloved influencers, your brand

gains quick access to the ears of
your customers.




Avg. Consideration Growth

s { '\ C Post Campaign Increment 6.2%

‘ Start of Campaign Avg.

; L 5.5%
While SCA audio campaigns are
a positive influence on all 25.7%
brands. It is most noticeable in 6.4%
new brands, where SCA audio j
has doubled consideration,

New

quickly and easily. Challenger Established

Brand
Situation TOM. Aware 0%-30% TOM. Aware 30%-60% TOM. Aware 60%+

Source: SCA Client Insights Studies | Jan2020 — Mar2023 |
New (38 Campaigns), Challenger (35 Campaigns), Established (100

Campaigns). Average
consideration +102% +22% +17%
change

SCA



Move a portion of your media
investment to audio and see your
consideration increase without
increasing your overall budget.

Source: Commspoint Influence 2021 Pop: 11.2M
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MASS | 4wk Campaign | P25-54 | % Consider Purchase

. TV + BVOD

100% SCREENS

TV, BVOD + AUDIO
50% SCREENS, 50% AUDIO

Improvement:
Up to t52%
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. OOH

100% OOH

OOH + AUDIO
50% OOH, 50% AUDIO

Improvement:

Up to +73%
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DIGITAL | 4wk Campaign | P25-54 | % Consider Purchase

. DIGI. DISPLAY

100% DIGI DISPLAY

DIGI. DISPLAY + AUDIO
50% DIGI. DISPLAY, 50% AUDIO

Up to +t47%

Improvement:
O O O O O O L O O
OO 00 QO 00 ) QO 00 QO QO 00
TS TP DS
7 &7 H o> AN )
S B K 5 B & K N

16%

14%

12%

10%

8%

6%

4%

2%

0%

. SEARCH

100% SEARCH

SEARCH + AUDIO
50% SEARCH, 50% AUDIO

Improvement:

Up to +55%

o S © SRS S S S R
FFFFFFFLFFTFFLFFT TSP
SR SO S S S SR SR SR S LA SRS SRS S SRS S SO SN

O7 07 AP AP A A O S O AT P P P P S
5 Y & K % & K 5 & S5 & N &K & & 59\‘



Pa rtnering Wlth Premium vs Spot Formats
SCA's trusted
brands and
pDersonalities
nelp boost
yours

Host reads and sponsorship
boost the influence of
campaigns, propelling brands
deeper into consideration sets.

Source: SCA Client Insights Studies | Jan 2020 — Mar 2023 Purchase Consideration Brand Positivity Ad Likeability

Ad spot campaigns only feat. 15/30sec spots. (avg. % improvement pre vs post) (avg. % positive as a result of campaign) (avg. % liked ad)
Premium campaigns incl. Host Reads and/or Sponsorships.

‘ Ad Spot Campaigns (n=74) . Premium Campaigns (n=56)

SCA(



When our talents talk about a
brand, Australia listens.

Our on-air hosts are brand safe,
household names that propel
your brand into people’s

consideration set. amish CCRE

Talent Index Top 10: Not merely Z{E G Lee Bickmore
well-known, SCA’s hosts are

amongst the most universally #1 Media #4 Media #8 Media
liked personalities in Australia. Personality Personality Personality

m Source: Talent Corp’s “Talent Index Report”, Oct 2022.






